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5 Tips to Increase Sales  Using Video Marketing

Currently in the UK, 70% of all traffic on the internet is 
consumed using video and a total of 92% of internet users use 
Youtube on a monthly basis. With an average daily consumption 
of video at 27 minutes per day it’s obvious that video is the 
growing online trend used by brands to increase brand 
awareness and sales.

With the current global situation it is becoming more difficult 
for sellers to not only market their properties effectively but 
also for buyers to view properties safely and efficiently.

Along with the buyer and seller experience it’s becoming more 
difficult for you as agents to personally connect with your local 
community and keep your name at the forefront of people’s 
minds when it comes to selling or renting property. Video is the 
perfect way to give your brand a face and increase trust.

When it comes to content, consistency is key so producing a 
couple of short videos per week will keep interest and 
interaction on your social media feeds. I’ve put together some 
useful tips and ideas on different videos that you can easily 
produce or if you are looking for a more professional and 
premium approach then I am happy to assist in any of the 
content creation.

Now more than ever it’s crucial for vendors to make the buying 
and selling as seamless as possible and solidify you as the agent 
of trust in the community.

Tip 1 - Market Updates

These can be done monthly and/or quarterly. Keep your local 
community up to date with current information and statistics. 
For example, the number of new properties on the market, how 
many sales have been agreed in the month, trends you have 
seen in the market over the last month (Are terraced properties 
increasing in value, are bungalows falling in value? etc). As an 
Estate agent you need to be the source and face of the news in 
your local property market. 

Quarterly videos could consist of more generalised market 
trends such as mistakes when selling in spring, summer etc or 
even the current offerings from banks/mortgage providers and 
simply outlining if there are any gaps in the market that would 
help owners sell or purchase properties more efficiently.

Consistency is vital when producing video marketing and 
providing valuable content to your local community is key to 
keep engagement and making sure when those people are 
ready to sell, your name is on their lips.

Tip 2 - First Time Buyers

This is great a way to engage with a generally younger 
audience. Especially in the current climate with the introduction 
of £0 stamp duty on homes under £500k, new buyers are most 
likely going to be on the market looking for homes but can be 
confused and overwhelmed with what way to turn and where 
they need to look.

Creating videos such as “5 biggest mistakes first time buyers 
make” or “Mortgages, what you need and where to start”. This is 
where you can introduce your own preferred suppliers and get 
them on the video too to explain in more detail how the 
process works. Not only does this increase your brand 
awareness but promotes further business that may be able to 
give you a kick back with any referrals.

Tip 3 - Renovation
In 2019, the single most important indicator of someone 
looking to sell was home renovation. Promoting home owners 
to improve their home and interact with them online builds a 
relationship and trust. This is more of a long term and deeper 
connection as although they may not be looking to sell right 
now, usually 18 months down the line when they eventually are 
looking to sell up, if you were providing them useful 
information about how to increase the value or sell-ability of 
their property, they are more likely to come to you to market 
their home.

Videos such as “5 cheap home improvements to bring your 
home up to date” or “6 best changes to your kitchen to add 
value to your property” will keep potential sellers engaged.

Tip 4 - Team
Social media has inevitably increased the epidemic of faceless 
brands and people connect more with someone they can see 
and trust. Producing behind the scenes videos from the office 
or talking with members of your team to give a more 
personable feel to your online content will only positively effect 
the interaction from potential sellers. 

Tip 5 - Community
For buyers, the house isn’t always the deciding factor when 
purchasing. Many buyers are looking for that extra something, 
whether that’s good local schools or a buzzing nearby high 
street with restaurants and café’s, so why not get the best 
businesses on-board and interview them on videos. Interview 
the local primary school headteacher so he can rave about how 
good the school is or get the local café owner to talk about 
what his business offers and it’s roots in the community. Tell 
people about the community they are buying into and at the 
same time you are making more local connections and building 
your brand awareness in your area.
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